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Abstract

The aim of this research was to examine the market mix elements that influence the choice to utilise
freight forwarding businesses among the population in Sakon Nakhon Municipality. Mean and variability

The research findings indicate that there are four criteria that influence the decision to utilise a freight
forwarding company among the populace in Sakon Nakhon Municipality. 1. Channels of distribution Convenient
service locations Verifying the current status of the package Efficiency and punctuality are crucial. 2. The cost is
the primary factor in determining whether to utilise the service. Competitive charges that align with high
standards of quality and service 3. The product is assessed based on its colour and distinctiveness. The
prominence and visibility of shipping company agents, as well as the characteristics of the packaging materials
utilised for transit. as is the fourth factor, promotion. The service offers multiple payment sources, which include

public relations through various media, service-related inquiries, and discounts on services.
Keywords: decision to select service, transportation, use the service
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